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Current Team: Roster size 17 players
Positional Break Down
Goal		Def		Mid		Att
1		5		6		5

Ideal Team: 	Roster size 22 players
Positional Break Down
Goal		Def		Mid		Att
2		7		6		7

Team Needs:	1 Loss to graduation
		4 Estimated attrition
Positional Losses
Goal		Def		Mid		Att
0		2		2		1							

Identifying Prospects: 
The coaching staff will identify prospects in the following ways :

1) Summer Camps/Leagues/Tournaments (NYLA, LI Lax Fest, US Lacrosse U19 National Tournament, Best of the Beach, Eastern Lacrosse camp, IWLCA Tournaments, 365Lax Camp and training)
2) Fall Tournaments (Annapolis Rivalry Tourney, Stony brook Shootout, Hofstra Fall Classic)
3) US Lacrosse National Convention Recruiting Seminars 
4) Referrals from Admissions counselors
5) Referrals from high school coaches and club teams. 

Recruiting Strategy: 
The coaching staff will use a combination of techniques including direct mail, on campus visits, telephone calls, off campus contacts including in home visits when appropriate. We will begin by compiling a list of prospects that we have evaluated and are interested in recruiting. We will send out a letter to that initial list to gauge interest. The coaching staff will then follow up with all of the interested recruits with phone calls/letters/e-mails at least twice a month. Also we will get the recruits to come to one of the admissions events or a day visit with the coaching staff. We will continue with communication throughout the year to help the recruit decide to attend Maritime College in the fall

Recruiting Goals:	1) 75 Recruits
			2) 20 Applications
			3) 15 On campus visits
			4) 6-8 Deposited students for fall ‘16

